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The paper discusses integrating marketing strategies comprising promotional mix and marketing intelligence by small enterprises from the customer's perspective as well as the service provider’s perspective. Marketing tactics are not one day progress but instead a unique and varied actions that are prominently essential to review time to time I order to achieve predetermined goals and objectives. Whether the gross income marginal or massive, marketing techniques are advisable and applicable in every small and medium enterprise. Marketing strategies are pretty measurable and comparable, and they are generally affected by trends and fluctuations of the business phase.
It is well known that the effective implementation of new innovative services and product development strategies is a vital tactic in marketing. According to Haider (2017), the introduction of unique products and services attracts more customers; hence stiff competition will be drastically minimized. Similarly, pricing is another form of upbeat strategy in marketing which must consider the market potential and product characteristics as potential threats and opportunities norms for environmental influences and competitive impacts. Most small businesses now days sell their products and services reasonably cheap than their competitors and ultimately draw many customers.
Customer satisfaction is a hidden secret that has been practiced by a few small business enterprises to attract and maintain clients. Surprisingly, some business chargers relatively higher prices for their products, but they still have lots of returning clients. This usually happens when customers are fully satisfied.
However, the research reveals that SMEs are using inappropriate marketing tactics in these competitive markets. Some small businesses are moderately doing well in this competitive market, but there is a lot to be done.  Therefore, the small business ought to adopt new marketing strategies: selling their products online due to increased internet use, offering high-quality services to their customers, and small businesses must be careful about their pricing.
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